Annual Public Relations Report – 2010-2011

It’s been my privilege to serve as the chairman of the Public Relations Committee for the HMC board for the past two years. In August of 2011 I will step down from board and as the PR chairman.  Here are some highlights of what has occurred over the past year:
· Garnering major front-line advertising for each of our concerts.  We have been able to get the face of HMC in some prominent spots to promote our concerts over the past year.  These have included The Patriot-News, Central Voice, LGBT Coalition Center, WITF and many others.  We have also successfully negotiated major advertising in the “In Central Pennsylvania” magazine to include our entire seasonal concert dates and a major advertising slot.  This continues to be a major focus and goal of the Public Relations Committee.  
· We have been able to secure many in-kind advertising trades with some large names in the area over the past year.  They include:

· Theatre Harrisburg
· Open Stage
· Bal Masque Program
· Womyn’s Chorus
· We also were sponsors of the “Our Health, Our Community” program in May that was created by the Alder Health Services.
· Each concert saw the creation of some unique and fun posters to promote our events.  This was also coupled with a mass postcard mailing and e-blasts the week prior to our concerts.  We also added the business card handouts for our “America: Bright and Gay” concert in June, which proved to be a big hit with the community and a great, inexpensive way to get the word out about our events.
· Perhaps our greatest accomplishment this past year was co-sponsoring the “Bullied” event with Jamie Nabozny at the Unitarian Universalists of Cumberland Valley in May.  This event spoke to the hearts of minds of not only our chorus members, but the community at large.  It was a true delivery of what the HMC is all about and was a solid representation of our vision and mission statements!

· Fiscal responsibility was a major focus for the PR committee this past year.  We are pleased to say that we came in $1141.80 under budget for the 2010-11 season.  As a result, the PR committee was able to reduce our 2011-12 budget by $740.00.  This will continue to be a driving factor in the upcoming season as we look for creative but cost-effective ways to promote our concerts and the organization as a whole.
(Continued ()
Our goals for the upcoming season will include:
· Transition a new chairperson for the Public Relations committee,

· Continue the fiscal responsibility that was started this past year,

· Solidify and streamline the media and mailing lists for more efficient mailings and promotion,
· Continue to look for creative ways to advertise and promote the chorus, and
· Look for in-kind types of trades and events to sponsor that fall in line with our newly created vision and mission statements.

A BIG thank you goes to all of the committee members for their hard work on my committee.  One of the major goals of our committee is to increase public knowledge of our concerts, to improve attendance and to improve fiscal responsibility.  Our committee has a lot of important responsibilities in publicizing our concerts.  We can always use more support and “hands on deck” to complete these duties.  I encourage anyone to join our committee in the coming year, so we can improve the service provided to the Chorus.  Thanks for a great year and the opportunity to serve.
Respectfully submitted by Kevin A. Wagner, HMC Member-At-Large, August 29, 2011.
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