Public Relations Report for March 20, 2011
The Public Relations committee met on Sunday, March 13, 2011 at 6:30 p.m. at Capitol Diner.
Committee members present were Terry Karanen, Lucy Twitchell, and Kevin Wagner.
Current Budget Status:

· In light of fiscal responsibility for the 2010-11 season, the Public Relations committee reviewed its spending to date and made projections for the coming months.
· Of the $300.00 allotted for the December concerts, the PR Committee spent only $91.59 leaving us a positive balance of $208.41.
· Of the $700.00 allotted for the January concerts, the PR Committee spent only $246.73 leaving us a positive balance of $453.27.
· These two figures equate to a dramatic savings in PR spending with $661.68 positive balance from the first half of the fiscal year.
· This positive balance puts us in a very positive position for the second half of the fiscal year with $2161.68 remaining.
· Part of this remaining balance will be placed on hold, as the Patriot-News “Central Pennsylvania” advertising coming in late summer will cost approximately $450.00.
Request for Sponsorship
· The PR Committee has been approached by the Alder Health Services, Inc. who is hosting their first annual “Our Health, Our Community Activity Day” on Sunday, May 15, 2011.  They are requesting sponsors for the day’s activities and programming.  There are multiple levels of sponsorship starting at as little as $25.00.  Due to our positive remaining balance, the PR Committee will seek sponsorship at the “Supporter” level at a cost of $100.00.  This level will allow us to have a quarter page ad in the event program and a listing on the commemorative event T-shirt.  The PR Committee believes this to be a good outreach for the HMC.  
Media Advertising

· The committee has continued to clean up the online Google docs database of media contacts.  After the Christmas and January concerts we believe the database to be current and up to date.

· The press release for the June concerts is currently in the works.  More direction was needed in terms of the type and tone of the concerts and a request for additional information was sent to David and Paul.  The press release will be completed prior to April 1, 2011.

· The deadline for Central Voice and Mode Magazine is April 1, 2011.  Kevin will handle getting the press releases to them.

· All items for online calendars and events will be posted no later than April 1, 2011 (WGAL, WHTM, etc.)

· The HMC was approached back in December by the Womyn’s Chorus (WC) about a joint venture in advertising our concerts.  As there was little time to accomplish this at that time, it was decided to postpone this joint venture until our June concerts.  Kevin will be in contact with the WC to put this into action.  Lucy will create the master mailing list by April 22 and forward to Kevin for printing of the address labels.  Kevin will work on creating the poster design for the HMC concert and receive the WC design.   The intention is to create a somewhat larger half-sheet postcard with the HMC on one side and the WC on the other.  Kevin will have the postcards printed and ready for stamping and addressing by the week of May 15, 2011 for mailing.  The two choruses will split the cost of materials (labels, stamps, postcards, ink) 50/50.
· Kevin will also be creating a business card size handout using VistaPrint.  This program will allow us to create 500 cards for a cost between $10 and $20.  These cards will be more effective in handing out to persons at the clubs, bars, etc.
Ideas for June Concerts

· The remainder of our meeting time was spent looking at various poster designs for the June concerts.  Many of the images focused around male cowboys, Midwest farm scenes and silhouette horse or landscape scenes.  As noted earlier, the committee is still somewhat unsure as to the general “Americana” focus of the concert, so additional input is needed from the artistic director and board president.  The PR Committee’s goal is to have the poster created, printed and ready for distribution by April 1, 2011.

· Terry also discussed an idea about making the June 12th HMC concert a type of fundraiser for the Wings Foundation of American Airlines, of which he is a part.  The organizing assists flight attendants in times of crisis or need.  The idea is two-fold: 1) generate a greater attendance for the concert, and 2) create additional revenue for the Foundation.  For every purchase of a $15.00 ticket, Terry would personally donate $3.00 back to the Wings Foundation.  The Foundation would also have a table present at the June 12th concert selling items that would benefit their Foundation.  The PR Committee is in full support of this wonderful idea to generate a wider audience and help a good organization at the same time.  We believe this is part of our mission as a chorus to put ourselves out into the community in many ways other than just singing.  
Respectfully submitted by Kevin Wagner, HMC PR Committee Chair, March 15, 2011
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